10th – 12th September 2017
Don Carlos Leisure Resort & Spa, Marbella

Welcome to Marbella and to the 2017 RDO
Conference – RDO8
It is with great pleasure that I welcome you all back to the stunning Don Carlos
Leisure Resort & Spa, for what is set to be another thought provoking, fun and
engaging RDO Conference. There are few more beautiful locations than Marbella
which once again provides a perfect backdrop for this exciting yearly event.
Every year it becomes increasingly evident that there is very little that can be
taken for granted in both business and the economy. It really does seem that
the only constant in life is change which is why it is so important to work together and be ready to adapt to
different possibilities, rather than remain static and stagnate.
While there are many positive aspects to today’s current global situation with continuing sustained growth in
the Travel and Tourism industry, we cannot simply assume that what has worked in the past always will.
Travel trends are not the same as they were even a decade ago and they are likely to continue to evolve,
along with the massive shifts in technology that we’ve witnessed.
For us at RDO, rather than viewing these changes as negatives though, we see them as exciting possibilities
for our industry to form more valuable relationships with our current and future owners, and as a great way
to grow the timeshare and shared leisure ownership industry. Because of this we chose the theme “Together
Towards Tomorrow” for RDO8, as we believe the best way for our industry to develop is to work together
to face tomorrow’s changes. We already have one of the strongest guest communities, thus providing us
with an amazing foundation to expand. Change is inevitable, success is not, but together we will achieve
great things!
In the words of Henry Ford: “Coming together is a beginning; keeping together is progress; working
together is success.”
To help inspire and motivate you at this year’s conference we have some absolutely fantastic keynote
speakers: Chris Baréz-Brown, Nigel Risner and Jamie McDonald. They have all had unique life experiences
from different backgrounds; this has led them all to become incredible motivational speakers who give
keynote speeches at conferences and events all over the world. The knowledge and experience they have,
combined with their engaging personalities are a recipe for success. In addition to our keynote speakers we
also have an excellent selection of guest speakers, who will be talking to you about a number of fascinating
themes.
Strongly related to the theme of our conference “Together Towards Tomorrow” I would like to offer a huge
thank you on behalf of all of RDO to our Platinum sponsors, CLC World Resorts & Hotels, Diamond Resorts
International, Interval International and RCI and our Gold level sponsors, Dial An Exchange, Generator
Systems and Shawbrook Bank. We are extremely grateful for all the support that our sponsors offer to the
event each year which wouldn’t be possible without them.
RDO8 promises once again to be an event full of lively debate, engaging presentations and an excellent
opportunity to meet with others working within the industry for networking and business opportunities, and
offering the chance to relax and socialise with colleagues. None of this would be possible without the tireless
effort of my fellow RDO Conference Working Group colleagues who as always have worked extremely hard.

Robin Mills
Chairman, RDO Conference Working Group and Communications Council

Moderator and Speakers
RDO8 Moderator
Robin Mills
As Chairman of RDO’s Communications Council and the Conference Working
Group, Robin brings a wealth of industry knowledge, which he will use to engage
with delegates and stimulate debate. He has also moderated the last three TATOC
conferences and both joint RDO-TATOC seminars.

Key Note Speakers
Chris Baréz-Brown
Recently described by The Guardian as a longhaired twinkly eyed cross between
Richard Branson and a wizard, Chris is a master of transformation. Chris began his
career in the army (yep), took a u-turn into brand management and subsequently
innovation and leadership development. He established the Creative Leadership
Consultancy Upping Your Elvis in 2010, and works with his partner Jim Lusty on
their mission of unlocking individuals’ innate creative genius. Upping Your Elvis is inspired by U2 singer Bono’s
signature question “who’s Elvis around here?” meaning “who’s the maverick that breaks the rules and gets
stuff done”.

Jamie McDonald
Jamie is a world-record-holding adventurer, bestselling author, motivational speaker
and co-founder of Superhero Foundation. When Jamie was nine years old, his family
feared he would never walk again. Twenty years later, he set off on some of the
biggest adventures and challenges in the world to give back to the hospitals that
helped him as a kid. Jamie was a finalist on the Pride of Britain for ‘Fundraiser of the
Year’, he featured on Surprise Surprise with Holly Willoughby, and was recognised by the likes of Prince Harry,
Sir Ranulph Fiennes and was voted one of The Independent’s top 100 happiest people in the UK.

Nigel Risner
The only motivational speaker in Europe to have been awarded Speaker of the Year
from The Academy for Chief Executives, The Executive Committee and Footdown,
Nigel is a respected author, television presenter and a prolific speaker. He speaks
with authority: his own life having veered perilously away from comfortable norms at
times. He has learned that positive results can come from negative experiences, and
that we often learn best from situations which are unfamiliar and even uncomfortable. As one of the youngest
CEOs’ of a financial services company in London, Nigel knows business as well as he knows life and more
importantly he knows what it takes to lead a successful business!

Guest Speakers & Panelists
Henry Bankes
Henry has worked in travel and leisure for 19 years. He worked for TUI in the UK from 1997
to 2004. Since 2004, he has worked for Wyndham and is currently head of legal affairs for
Wyndham Destination Network (WDN) in the EMEAI region. WDN is one of the 3 segments,
which together form Wyndham Worldwide Corporation (NYSE: WYN). RCI is an integral part of WDN and Henry
has been responsible for the legal affairs of RCI Europe since 2005. Henry sits on the RDO Legislative Council
and has worked closely with RDO on the implementation of the Timeshare Directive, and more recently on the
Claims Working Group.

Daniel Bensley
Daniel is the industry lead for Travel at Qubit, the leaders in delivering persuasive personalisation at scale. He works with brands such as Emirates, Thomas Cook, TUI and more, helping
them harness data effectively and provide customers with relevant, timely digital experiences.
Daniel's background is in digital commerce and his time is spent helping brands to maximise on the opportunity
within the digital industry. Many of his customers have successfully adopted cutting-edge strategies involving
machine learning and artificial intelligence to improve consumer loyalty and customer experience.

Paul Gardner Bougaard
Paul has been Chief Executive of RDO since 2007 and was formerly a practising barrister at
the English Bar ultimately specialising in EU Law. After leaving the Bar, he worked at the EU
Commission in Brussels, before moving into financial services with Abbey National, where he
headed up their European expansion and then became MD of their Estate Agency network. He left Abbey to
join IFG Group, where he ran their trustee business and then their overseas operations. He had a brief spell in
business consultancy with IIB, before joining RDO.

Geoffrey Breeze
Geoffrey joined the World Travel & Tourism Council as Executive Director in 2011. He is a
career marketer, starting with Procter & Gamble straight after university, and spending the
next nine years in consumer goods marketing before joining Avis to run worldwide marketing
in its international division. He then spent fourteen years as Corporate Vice President of marketing for Hilton
International, helping to restore the brand to global prominence – finally working on the alliance that re-united
the U.S. and international Hilton brands. He has also worked extensively in technology in both the entertainment
and travel industries. He is a graduate of Oxford University.
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Stay
Vacationed.®

Events of a Lifetime® with
PGA Touring Professional John Cook

Northern Lights Member Escorted Journey

Diamond Resorts Concert Series with
Country Music Artist Jana Kramer

Great Wall of China Member Adventure

African Safari Journey

CHAMPIONS OF HAPPIER, HEALTHIER LIVING THROUGH

THE POWER OF VACATIONS
Diamond Resorts International® is a worldwide leader in the hospitality and vacation
ownership industries with a network of more than 420 vacation destinations located
in 35 countries throughout the continental United States, Hawaii, Canada, Mexico,
the Caribbean, South America, Central America, Europe, Asia, Australasia and Africa.
Diamond Resorts offers its members the opportunity to create priceless memories
through innovative vacation choices including once-in-a-lifetime excursions to
world-renowned landmarks, unforgettable guided tours to dream destinations, and access
to exclusive VIP concert experiences, high-energy sporting events and exciting shows.
With high-quality resorts in desirable destinations, we provide the kind of vacation
experiences that help our members, owners and guests reconnect with loved ones, collect
a lifetime of meaningful memories and keep that Stay Vacationed® feeling all year long.

DiamondResorts.com
32414.0417

José Miguel Echenagusia
A qualified lawyer in Spain and in the UK, José Miguel advises Interval International Limited
and VRI Europe Limited on a wide range of legal matters throughout the European, Middle
East, Africa and Asia region. These include monitoring developments on timeshare and
consumer legislation, preparation and advice regarding contracts with developer clients, suppliers and
consumers. He has responsibilities for compliance and regulatory affairs and he is regularly involved in the legal
aspects of corporate and commercial matters, including the provision of legal advice associated with the
expansion of the company’s business into new markets.

Freddie Herbst
Freddie is a natural entrepreneur and then ultimate people’s person. He has enjoyed huge
success in the sales environment during a decorated 26-year career and is a key member
of the senior management team at BrandsEye. Affectionately known as ‘Weapon X’ at
BrandsEye, Freddie is a key driver of the company’s expansion and is responsible for communicating the value
of opinion mining to a truly global audience. By bringing together a proprietary mix of search algorithms,
crowdsourcing and machine learning, BrandsEye has been able to successfully mine online conversations for
sentiment and the topics driving that sentiment.

Rebecca Jones
At the age of just 19, Rebecca started her first business having been told by teachers she
would never amount to much. She has since established herself within the field of business
growth and staff engagement combining her research and teaching with two decades of
running her own businesses. Rebecca connects enterprise and business development with engaging staff,
listening to customer needs, and building sustainable approaches to organisational growth and stability. This
work has led to her new book: “ENTERPRISE WITHIN™ – a corporate enterprise system to develop stretchy
staff for organisational growth” due for release September 2017.

Hassan Kadbi
Born 1978 in Lebanon and grown up in Beirut, Hassan joined Hapimag in 2005. First as a
Resort Manager in Bodrum, then later as an Area Manager for Greece, Morocco and Turkey
and finally as a Chief Resorts Officer and a Member of the Executive Board. He was
responsible for all the Hapimag resorts before he became CEO in November 2016. He holds a Bachelor of Arts
in International Hospitality and Tourism Management at the University of Bournemouth (GB) and a Higher
Diploma in Hotel Management at the IHTTI School of Hotel Management in Neuchâtel (CH). Before he joined
Hapimag he worked in various management positions at different international companies, the last with Hilton.
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other in-app features.

This is how you engage prospects
and close sales.

Lisa Migani
Lisa Migani took on the role of Director Business Development Europe with FNTC in 2006
after having worked for the firm for a decade in Italy where she is based. She works closely
with her colleagues at FNTC America to promote synergies between the many geographical
areas where FNTC’s clients do business. Before joining FNTC, Lisa was instrumental in launching the Italian
offices of an international corporation within the timeshare industry and headed up their Italian operation for 7
years. Lisa sits on the board of Assotrusts, an Italian trade organization which promotes the use of trusts in Italy.

Eugene Miskelly
Based in offices in London and Spain, Eugene has been a main Board member and Group
General Counsel with CLC World Resorts & Hotels for 19 years. The role also involves heading
up the Group’s HR department looking after around 2000 staff. Eugene qualified as a lawyer
in the UK and following time in private practice, he worked for five years in private equity investment and then
in various trust and holiday exchange companies before joining CLC. Eugene chairs RDO’s Legislative Council
and is a Board member.

Niki Christian Nutsch
Niki Christian Nutsch (MBA) has more than a decade’s experience in the vacation ownership
and vacation rental industry, with a strong background in developing high-performing
marketing and sales teams. As the Founder and Director of Nutsch and Associates, a
specialized research, consulting, and training practice, Niki serves the industry by generating measurable and
sustainable performance improvement across sales and marketing. In addition to his role at Nutsch & Associates,
Niki lectures in tourism and hospitality marketing at universities and business schools throughout Europe and
is frequently invited to deliver keynote speeches, presentations, and seminars at industry conferences.

Peter Robinson
Peter is the leading Partner in ProMatura’s expansion into the UK and Europe. Based in
London, Peter is a British national with over 25 years’ experience in various international
commercial roles, including leading advertising agencies in London and the Middle East and
all aspects of the international property market. Peter is also currently CEO of the AIPP – Association International
Property Professionals and the AIPO – Alliance of International Property Owners. Peter brings a wide strategic
and creative viewpoint drawn from the many industry sectors he provides consultancy services to.

Rob Webb
Rob maintains a diverse international hospitality law practice with a strong emphasis on resort
development and the travel and leisure industry in the U.S. and the Caribbean. Rob has been
active in the American Resort Development Association (ARDA) – the U.S. shared ownership
trade association – for more than 37 years. During an absence from BakerHostetler, Rob served as president
of Island One, Inc., a multisite timeshare developer based in Orlando. With this perspective, as well as his
involvement in the timeshare industry from its birth, Rob is able to anticipate trends and change in the industry
and serve his clients beyond expectations.

WO R L DW I D E

MAXIMISE YOUR
BUSINESS POTENTIAL
With RCI being part of the Wyndham Worldwide group,
you have the opportunity to create competitive advantage
and aspire to new business horizons with mixed-use projects
and leading inventory distribution opportunities.
Find out more details by contacting your
Regional RCI Affiliate Services Manager
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RDO8 Business Sessions
Monday 11 September

09.15 – 09.30: Welcome to RDO8
RDO Chairperson, Susan Crook opens the 2017 Conference RDO8.

09.30 – 10.40: Upping your Elvis
Chris is an expert in helping leaders learn how to shine more brightly, think more creatively and have
more fun in everything they do. His interactive session will give you some simple things that you can do
every day to add more magic to the work you do and to the people you work with. His high-energy
style will keep you entertained whilst teaching you some important lessons in life, ones that will help you
become more Elvis. As a result, you will feel more inspired, insightful and excited about what things you
can do differently to shift things up a gear.
Speaker:

Chris Baréz-Brown

10.40 – 11.25: Dominate future markets using accurate opinion data
To succeed in today’s highly competitive, real-time marketplace, it is vital to be able to accurately
understand how your consumers really feel about your products, services, and those of your competitors.
If opinion data is not part of your strategy, prepare for forced retirement!
Speaker:

Freddie Herbst – Commercial Director, Brandseye

11.25 – 12.05: Baby Boomers – The ultimate upgrade?
Ageing Europeans are choosing new and diverse housing options in later life. Brits want the dream: a
smaller home in the UK and another abroad. Are there opportunities for RDO members in this lucrative
sector and how could a new product fit within the current resort offering? Lisa and Peter will bring insights
and ideas from the UK and USA.
Speakers: Lisa Migani – FNTC, Director Business Development
Peter Robinson – CEO, AIPP & Partner, ProMatura International

12.05 – 12.30: Coffee break and networking

12.30 – 13.15: Airbnb & Co. – The evolving vacation home market
By providing an insightful overview of today’s variety of vacation home offerings and access models and
an understanding of consumers’ key decision drivers, as well as how to make them work for the vacation
ownership industry, this presentation will transform what many might view as a threat into an opportunity.
Speaker:

Niki Christian Nutsch, MBA – nutsch.co.uk

13.15 – 14.00: Selling travel experiences online – How to get 6% more
Leisure travel is an experience-based activity, and one which carries a complicated customer journey.
What actually motivates your customers to book travel experiences online? This has long been a
dilemma for many leisure travel businesses and marketing organisations. Join us as we unveil our latest
groundbreaking research into the most effective personalisation and marketing techniques that drive a
proven 6% uplift in digital bookings, finally answering the questions of what works and what doesn’t in
eCommerce!
Speaker:

Daniel Bensley – Business Development Manager, Qubit

14.00 – 15.30: Lunch

15.30 – 16.10: Purpose beyond profit
Economic development. Sharing cultures. Building mutual understanding. Driving a more peaceful
world – that’s what people who work in tourism do every day. But in this, the United Nations
International Year of Sustainable Tourism for Development, the World Travel & Tourism Council
sets out the conditions under which Travel and Tourism can best contribute to this sustainable
development. But it’s not a one-way street. We need governments to act to support tourism in very
specific ways – and here’s how.
Speakers: Geoffrey Breeze – Executive Director, World Travel & Tourism Council

16.10 – 17.00: Hassan Kadbi – A personal journey
Having worked his way up “through the ranks” in the hospitality industry, Hassan Kadbi, Hapimag’s
recently appointed CEO, will talk about his personal journey ending in his current role, his vision for the
way forward, and why “It’s all about the people”.
Speaker:

Hassan Kadbi – CEO, Hapimag

17.00 – 17.15: Closing remarks day 1

RDO8 Business Sessions
Tuesday 12 September
10.00 – 10.15: Welcome to day 2 of the 2017 Conference RDO8
Robin Mills – Chairman, RDO Communications Council

10.15 – 11.15: Change is Inevitable – Growth is optional
In this interactive session Nigel will share the difference between dealing with change and managing
uncertainty. In a seven-step process you will leave with a tool kit to guide you through turbulent times
and give you all the power you need to have your best year ever. There will always be issues that come
up but it is how we deal with them and we guide the people that differentiate ourselves from the rest of
the competition. A lion doesn’t concern himself with the opinion of a sheep.
Speaker:

Nigel Risner

11.15 – 12.00: Ask the lawyers!
Following the success in 2016 of the Legal Panel breakout session, this has been moved to a main
business session this year. Delegates will be able to hear updates on areas as diverse as the latest
position on the Supreme Court rulings in Spain, the activities of the claims companies and tips on how
to deal with them, to enforcement in 2017 and what lessons can be learnt from the way ARDA handles
some of these issues.
Panelists:

Henry Bankes – Vice President Legal Affairs, Wyndham Destination Network, EMEAI
Paul Gardner Bougaard – Chief Executive, RDO Ltd
José Miguel Echenagusia – Vice President Legal Services EMEAA, Interval International
Eugene Miskelly – General Counsel, CLC World Resorts & Hotels
Rob Webb – Partner, BakerHostetler

12.00 – 12.30: Coffee break and networking

12.30 – 13.15: Stretchy thinking – How to engage your staff to strengthen your business
In this session we will challenge how you think of enterprise and consider how you could develop a
more enterprising culture for a more successful business. Rebecca will demonstrate how your staff need
to become stretchy and you need to be an “enterprise enabler” to wow your customers and secure the
future of the business.
Speaker:

Rebecca Jones

13.15 – 14.15: Anyone can be a Superhero
Jamie is an international speaker, sharing his extraordinary story from being a sick kid to running 200
marathons, the entire length across one of the biggest countries in the world – as just an ‘ordinary’ guy.
Jamie speaks right from the heart and shows us the long lasting rewards of building a community, never
giving up, and discovering the superhero within you.
Speaker:

Jamie McDonald

14.15 – 14.30: Closing remarks RDO8 Conference
Robin Mills – Chairman, RDO Communications Council

14.30 – 16.00: Closing Lunch

RDO7 Sponsors
Platinum Sponsors
CLC World Resorts & Hotels
CLC World Resorts & Hotels has enjoyed another year of member growth and
rapid expansion, as we continue to deliver on our mission statement ‘to deliver
memorable holiday experiences serviced to standards that consistently exceed customer expectations’.
Evidence of this can be seen with our UK operations expanding further: opening two new CLC World
Travel Centres in Milton Keynes and the Cotswolds. To maintain this positive trajectory, more staff are
required and, as ever, we seek the cream of industry talent to help facilitate these ambitious growth
plans.
Alongside operations in the UK, CLC World has announced a new freehold development at its California
Beach Resort. The 50 new units – Santa Barbara Heights – offer state-of-the-art, contemporary
accommodation, complete with terrace pools and sea views.
Joint-ventures, too, continue to be at the forefront of plans with several avenues of opportunity being
identified to grow the CLC World resorts portfolio and thereby its presence with independent operators
around the world.
The new clcworld.com website launched last year, showcasing resorts, restaurant & bar options and
other amenities available to Members. With several other benefit and rewards schemes in the pipeline,
it promises to be another exciting year for CLC Members.

Diamond Resorts International®
Diamond Resorts International®, with its network of more than 420 vacation
destinations located in 35 countries throughout the continental United States,
Hawaii, Canada, Mexico, the Caribbean, South America, Central America, Europe, Asia, Australasia and
Africa, provides guests with choice and flexibility to let them create their dream vacation, whether they
are traveling an hour away or around the world.
Our relaxing vacations have the power to give guests an increased sense of happiness and satisfaction
in their lives, while feeling healthier and more fulfilled in their relationships, by enjoying memorable and
meaningful experiences that let them Stay Vacationed®.

Interval International
Interval International operates membership programs for vacationers and
provides value-added services to its developer clients worldwide. Based in
Miami, Florida, the company has been a pioneer and innovator in serving the vacation ownership market
since 1976.
Today, Interval’s exchange network comprises approximately 3,000 resorts in more than 80 nations.
Through offices in 15 countries, Interval offers high-quality products and benefits to resort clients and
about 2 million families who are enrolled in various membership programs.
Interval is an operating business of ILG (Nasdaq: ILG), a leading global provider of professionally delivered
vacation experiences.

RCI – The Global Leader in Vacation Exchange
For more than forty years RCI has been at the forefront of the vacation
exchange industry, transforming the vacation experience for resort developers
and owners alike. As the global leader in vacation exchange, RCI is known for being a trusted associate
as well as a full-service, single source growth partner for our clients’ needs. RCI strives to make dream
vacations a reality for our subscribing members, and to work with developers to help enhance their sales
and profits by expanding the utility and enjoyment of their leisure real estate products.
RCI is committed to driving innovation and harnessing the power of new technologies, and we continue
to advance the timeshare industry as a whole.
RCI is proud to affiliate with over 4,500 resorts in more than 100 countries, including some of the most
respected and renowned brands and vacation clubs in the business, and to provide our approximately
3.8 million members with unmatched flexibility, choice and control through our RCI Weeks and RCI
Points exchange programmes as well as through The Registry Collection, the largest luxury leisure
exchange programme in the world.

Gold Sponsors
DAE
A strong focus on quality customer service has seen Dial An Exchange (DAE)
enjoy rapid growth since the company’s inception in 1997. Today, DAE services
over 1 million timeshare owners (including 550,000 direct members) at resorts
and clubs globally, and is a truly viable option for all timeshare, points and fractional owners to exchange
their weeks and points products. Their simple, flexible and innovative direct to consumer approach has
evolved into a range of business development and support tools for business partners such as resorts,
management companies and Home Owners Associations who are looking for a competitive edge to
support their rapid growth.
DAE offers a value added Gold Advantage benefits program along with low exchange fees, 24/7 live
access to exchange weeks, personalized customer service, worldwide vacation availability, and
discounted rental weeks in prime locations. At DAE, the timeshare owners’ needs come first and
foremost and quality of service is never compromised.

Light Enterprises
Light Enterprises is the new Generator and Group Impact. After 27 years it is time
to refresh and reposition ourselves for the 2020’s. The world has changed and so
have we. Light is all about Compelling Content. Content that changes hearts and
minds, content that moves people, content with bite. Whether digital, moving image or physical, it’s what it
does that counts. Compelling is the operative word.
We will continue to develop and supply the Generator interactive sales presenter system. Meanwhile we
are developing a new digital platform to cover the whole customer journey, from ignorance to advocacy.
This will be device independent, client configurable and fully integrated with your back office systems. This
will be called Edge.
The film side of the business will be rebranded as Move; because we move people. We’ll also be offering
our bright ideas, innovation and ideation services under a new brand – Bright. Have a chat with us, we’ll be
pleased to tell you more.

Shawbrook Bank
Shawbrook Bank Ltd successfully completed its stock market flotation in April
2015 and gained entry to the FTSE 250 later on in the year. The business
continues to maintain an exceptional focus on customer service, which truly
differentiates us from our competitors. We endeavour to provide straightforward, easy to understand
products and fast and efficient decision-making to our suppliers and customers. We are proud to be
members of the RDO and have strong experience of working with resort developers to create viable but
simple finance solutions for UK customers. We have many years of personal experience in this market
and understand the importance of speed of service and flexibility. With that in mind, we have invested
in people and systems that combine to deliver a refreshing service-led approach that we believe is
unrivalled. It is this approach that gives developers the confidence to grow their consumer finance sales
knowing that they are fully supported by an experienced lender.
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to help end childhood poverty

Activities and Social Events
Sunday 10 September
19.00 – 21.00
Welcome Cocktail & Canapé Reception
Sol y Sombra
Dress Code: Smart Casual

Monday 11 September
19.30 – 00.00
Sunset Party
The Beach Club
Dress Code: Smart Casual (NB: Outside venue)

All Conference Days
Delegate Breakfast and Lunch
Los Naranjos & Terrace

RDO8 Late Bar
The RDO8 bar, located in the hotel main bar area, will be the place to meet for a late night drink.
See you there!

Interval International, RCI and RDO
proudly present

Together, Towards,
Tonight’s…

Sunset Party!
Join us for a great evening of food and
entertainment with a gourmet barbecue
and live music.

Where: Don Carlos Leisure Resort & Spa, Marbella
Date: Monday 11th September 2017
Time: 19:30
Dress code: Smart Casual

NB: Admission for registered conference delegates only;
please remember to bring your conference badge with you.

RDO would like to take the opportunity to thank the sponsors
of this year’s event for their generous support:

Platinum Sponsors

Gold Sponsors

In addition RDO would like to thank the RDO8
Conference Working Group for their tireless
commitment:
Dimitris Manikis – Vice President Business Development, RCI Europe, Middle East and Africa
Jackie Murphy – Managing Director, Flagship Consulting Ltd
Janice Anderson-Pearne – VP Client Services & Operations EMEAA
Jon Baker – Director, Liberty Connections Ltd
Lisa Migani – Director Business Development, FNTC
Mike Ashton – SVP Sales and Marketing, Generator Systems & Group Impact
Nikkie Yeaman – Finance, Events & Digital Media, RDO Ltd
Paul Gardner Bougaard – Chief Executive, RDO Ltd
Robin Mills – Chairman RDO Conference Working Group and Communications Council
Steven Dow – Vice President Revenue Management, Europe, Diamond Resorts International®

“Coming together is the beginning.
Keeping together is progress.
Working together is success.”
– HENRY FORD

